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PURPOSE 

WHY TRENDS? 



1. TECHNOLOGY 

Change in average daily media consumption 

• Tech. change WILL disrupt usual ways of doing things ! 

Case in point: Uber and NYC 



1. TECHNOLOGY 

CONTENT PROVIDERS? EVERYDAY DHARMA 

APPS 



1. TECHNOLOGY:  IMPACT? 

• Role of Buddhist organisations 
as content providers 
 Enhanced access to content, yet 

need for “facetime”   
 Offering a total  

online + offline experience ! 

 

• Online platforms  
 New activities possible with 

enhanced information flow  
 Big data analytics + mobile 

applications 
 



 

 

Projected CAGR for Buddhists 

2. DEMOGRAPHICS  



Religion  2000 2010 Change 

TOTAL 100% 100% 

Buddhism/Taoism  51.0% 44.2% (6.8%) 

     Buddhism  42.5%  33.3% (9.2%)  

     Taoism  8.5% 10.9% 2.4% 

  Christianity  14.6% 18.3% 3.7% 

  Islam  14.9% 14.7% (0.2%) 

  Hinduism  4.0% 5.1% 1.1% 

  Other religions 0.6% 0.7% 0.1% 

  No religion  14.8% 17.0% 2.2% 

Singapore Census: 2000 and 2010.     

2. DEMOGRAPHICS  



In consultation with:  

2. DEMOGRAPHICS  

NTU, 

2015 

Snapshot 

NUS, as of 2013  

No. of members and 

nationality  

170 
members 



2. DEMOGRAPHICS  
Resident non-students aged >15 years, 

highest qualification attained 
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2. DEMOGRAPHICS: IMPACT? 

• What is happening in between 
the 10 years of the census?  
Need to devise innovative and 

low cost ways of getting info  

  Tech.? 

 

• Focus on the youth!  
 Coordination with tertiary 
institutions  

 Taking apart the puzzle  

 



3. MAINSTREAMING PURPOSE  

WORK + LIFE BUDDHISM 



3. MAINSTREAMING PURPOSE  

SOCIAL ENTERPRISES :  

• Social impact  

• Financial + operational  

sustainability  



3. MAINSTREAMING PURPOSE  



3. MAINSTREAMING PURPOSE  

No. of social benefit 

enterprises, UK 

 

 

Encouraging signs ! 
 

  



3. MAINSTREAMING PURPOSE  

How about Singapore? 

No. of unique articles mentioning 

Social Enterprises 

Willingness to pay more for products 

from socially-responsible companies 



• Buddhism can be very 
connected to social 
impact 

 Increasing opportunity 
for Buddhists to deepen 
their practice at the 
workplace ? 

 Organisations as a 
platform to deepen 
work-related “practical 
Dharma”. 

 

3. MAINSTREAMING PURPOSE  



4. RECAP: SUGGESTIONS  

• Role of organisations  

vis-à-vis technology 

• Fostering an online 

presence  

• Engaging audiences 

better with 

technology 

• Further work 

needed? We dunno, 

not enough info!   

• System-wide thinking 

of how to work with 

youths needed  

• More opportunities in 

society to integrate 

work into Buddhist 

practice  

• Buddhist org.s could 

be platforms for 

people to integrate 

purpose into their 

lives – importance of 

practical Dharma  

TECH DEMOGRPAHICS PURPOSE 



Thank 
you! 


